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A comprehensive mission 
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SAFE, RELIABLE WATER 
 

 
FLOOD PROTECTION 

 

 

HEALTHY CREEKS & 
ECOSYSTEMS 

 



| 

2,000,000 people 

15 cities 

12 water retailers 

4,700 Direct well owners 
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We serve Silicon Valley 



Fast facts 
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10 dams and surface water reservoirs 

3 drinking water treatment plants 

1 advanced water purification center 

3 pumping plants 

1 state-of-the-art water quality laboratory 

140 miles of large transmission pipelines 

275 miles of streams  

400 acres of groundwater recharge ponds 
 



Diversified portfolio for a reliable supply  

55% imported - Delta watershed & Hetch-Hetchy 
30% local - groundwater and reservoirs 
  5% non-potable recycled water 
  

10% conservation savings 

121 billion gallons annually 
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Growing water demand to create shortfalls 



Many recycled water uses strongly supported 
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Category 2 

Category 1 

Favorable Don't know Unfavorable/Oppose 

Do you have a 
favorable or 
unfavorable 
opinion of 
recycled 
water? 

…use of 
appropriately 
treated 
recycled 
water for 
adding to 
drinking water 
supplies? 
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Education = greater acceptance 
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31% 



Roadmap to increase public engagement 
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 Tours 
 Website 
 Media relations 
 Speakers bureau 
 Outreach 

materials 
 Social media 
 Video 
 Stakeholder 

outreach 



Building a brand 
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Guidelines for: 
 Logo usage 
 Tagline 
 Key messages 
 Fonts 
 Colors 
 Imagery 
 Illustrations 

 

 



Building a brand -- key messages 
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Microfiltration 

0.1 micron 

 

Ultraviolet Light 
 

Reverse Osmosis 
0.0001 micron 
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Building a brand -- key messages 



Building public support  
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 Tours 
 Website 
 Media relations 
 Outreach 

materials 
 Speakers bureau 
 Social media 
 Video 
 Stakeholder 

outreach 
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www.purewater4u.org 

 Tours 
 Website 
 Media relations 
 Outreach 

materials 
 Speakers bureau 
 Social media 
 Video 
 Stakeholder 

outreach 
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www.purewater4u.org – virtual tour 
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www.purewater4u.org – virtual tour 
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www.purewater4u.org – FAQs 
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www.purewater4u.org – global view 



Building public support 
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 Tours 
 Website 
 Media relations 
 Outreach 

materials 
 Speakers bureau 
 Social media 
 Video 
 Stakeholder 

outreach 

Building public support…cont. 



Building public support…cont. 
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 Tours 
 Website 
 Media relations 
 Outreach 

materials 
 Speakers bureau 
 Social media 
 Video 
 Stakeholder 

outreach 



Building public support…cont. 
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 Tours 
 Website 
 Media relations 
 Outreach 

materials 
 Speakers bureau 
 Social media 
 Video 
 Stakeholder 

outreach 



Building public support…cont. 
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 Tours 
 Website 
 Media relations 
 Outreach 

materials 
 Speakers bureau 
 Social media 
 Video 
 Stakeholder 

outreach 

Key message card 



Building public support…cont. 
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 Tours 
 Website 
 Media relations 
 Outreach 

materials 
 Speakers bureau 
 Social media 
 Video 
 Stakeholder 

outreach 
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 Tours 
 Website 
 Media relations 
 Outreach 

materials 
 Speakers bureau 
 Social 

media/Video 
 Stakeholder 

outreach 

Building public support…cont. 

 
 
 



26 

Building public support…cont. 

 Tours 
 Website 
 Media relations 
 Outreach 

materials 
 Speakers bureau 
 Social 

media/Video 
 Stakeholder 

outreach 



Marketing drought-proof  
water supply 

Providing Silicon Valley  
safe, clean water for a healthy 
life, environment and 
economy 

www.purewater4u.org 
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